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Implementing the Beijing Action Agenda on Advertising Standards 
2015 into 2016 Work Plan 

 
APEC Committee on Trade and Investment 

Submitted by China, the United States, Australia and Peru 
 
 At the first Committee on Trade and Investment (“CTI”) meeting of 2015, delegates were 
requested to provide comments with respect to proposed activities to implement the Beijing Action 
Agenda on Advertising Standards developed in 2014 and subsequently endorsed by both APEC 
Ministers (“AMM”) and APEC Leaders.1  The work plan was drafted to meet CTI’s request and as a 
basis on which comments can be provided.  
 
 By way of background, APEC has been working to promote regulatory convergence in 
advertising standards for three years with remarkable success.  The work began with an APEC 
Regulatory Convergence Advancement Mechanism (“ARCAM”) initiative proposed and organized as a 
dialogue in Hanoi in 2012.  The dialogue was attended by representatives from 17 APEC economies, 
and agreed on the importance of consistent advertising standards.2   
 

To carry forward this work, APEC funded a study through its Policy Support Unit (“PSU”) to 
assess the current state of, and divergences in, advertising regulations and standards across its 21 
economies.3  The final report was released in April 2014 and noted that despite constituting more than 
81% of global advertising spend, the APEC region was marked by substantial divergence in its 
regulatory structure for advertising.  The PSU thus called for APEC to undertake additional work to 
reduce these divergences in several specific areas. 

 
To implement the PSU’s recommendations, a second workshop, attended by more than 100 

representatives from 16 APEC economies, was held in August 2014, co-hosted by the China 
Association of National Advertisers (“CANA”) and the Australian Advertising Standards Bureau (“ASB”).  
The Workshop approved the “APEC Action Agenda on Advertising Standards and Practice 
Development” (“Action Agenda”).  The Action Agenda was subsequently endorsed by the AMM and 
Leaders. The Action Agenda identified four recommendations for additional work in 2015: 
 

 Develop principles in 2015 for APEC economies to use in developing their advertising 
and self-regulatory regimes; 

 Develop and deliver mentoring and capacity building programs in 2015 that aim to help 
economies adopt these principles; 

 Develop an advertising regulatory checklist in 2015 that details key elements of a 
regulatory framework that facilitates trade and investment and protects consumers; and 

 Build public awareness programs of available consumer policy tools, including self-
regulatory organizations (SROs) for roll out in 2015-2017.  

 
To implement these recommendations and carry forward the AMM and Leaders endorsement, the 
following represents a proposed 2015 Work Plan for CTI consideration. We propose to present 
outcomes of the deliverables listed below to CTI3. 
 
2015 Work Plan  
 
A) 2015 Deliverables 

 Development of a set of guiding principles and a regulatory checklist : to develop 
a guidance and a regulatory checklist related to implementing the APEC Action Agenda 

                                                 
1 The Action Agenda was submitted to Senior Officials as APEC Doc. No. 2014/SOM3/045anx10.  For Ministerial 
and Leader endorsement see respectively ¶ 38 of the AMM Statement, and ¶ 15 of the Leaders Declaration.   
2  The outcome document and workshop report were submitted to the CTI as APEC Doc. No. 
2013/SOM1/CTI/017.  
3 Entitled “Voluntary Standards and Regulatory Approaches in Advertising in APEC Economies”, the report is 
available at http://publications.apec.org/publication-detail.php?pub_id=1523.  By the end of 2014, it had been 
downloaded more than 5,500 times.  
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for APEC economies to use in enhancing their advertising and self-regulatory regimes 
by providing key elements of a regulatory framework that facilitates trade and 
investment and protects consumers. These could take existing material produced by 
related International Organizations for reference and be consistent with international 
best practice.  

 
 Case Studies on the Cost-Effectiveness of Advertising Standards: To further 

develop the economic case for the promotion of advertising standards, self-funded 
case studies will be conducted to understand and demonstrate the cost-effectiveness 
of advertising standards as a policy tool.  These studies will analyze the cost savings 
and economic benefits of self-regulatory options as well as the costs of alternative 
models. 
 

 Identification of Barriers to SME utilization of advertising standards. Initiate a 
discussion at the SMEWG in June to identify barriers to SMEs in utilizing advertising 
standards.  The discussion will also seek to identify mechanisms to overcome these 
burdens and to use advertising standards to further incorporate SMEs into regional and 
global value chains (“GVC”).   

 
B) Ongoing and Longer-Term Capacity Building 

 
 Developing a Virtual Mentoring Network: As requested by Ministers and Leaders, a 

virtual mentoring network will be developed of advertising self-regulatory organizations 
and experts throughout the region to provide expert resources for economies seeking 
to enhance their self-regulatory frameworks.  
 

 Building Local Capacity: The APEC-level work will be aligned with ongoing bilateral 
efforts to promote local implementation of advertising standards in key economies.  
Several economies in the region are already working within their economies to 
implement or improve a SRO.  A steering committee of stakeholders will support these 
efforts through the APEC regional work. 
 

2016 Work Plan  
 

A) 2016 Deliverables 

 Circulation of the results of the  following studies: 
(1) Cost-Effectiveness of Advertising Standards in Peru and other economies; that will be 
include a development of a set of guiding principles and a regulatory commercial advertising 
checklist (legislation and self-regulation codes) in Peru and other economies 
(2) Identification of Barriers to SME utilization of advertising standards; in particular on sales 
promotion regulation in Peru and other economies 
 

 Building on APEC’s role as a regional forum, exchange experiences and build capacity 
regarding how advertising standards may be applied to new and developing issues in 
advertising such as those related to digital advertising, food and non-alcoholic beverage 
advertising to children, and banking for consumers. 
 

Building capacity in advertising standards will not happen overnight and will require sustained capacity 
building and support, including from a cross-sectoral advisory group of key stakeholders. CTI’s work on 
advertising standards will not only contribute to economic growth in the region but also is intended to 
reduce the broader transaction costs to business.  The 2015 Work Plan will therefore form the first step 
in a 2015-2017 three year strategy designed to fully implement the Action Agenda and promote 
international best practices in advertising standards, thus reducing barriers to regional advertising, 
spurring both competition and consumer trust in the markets, leading to improved and sustainable 
economic growth.   


